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CO’s  Corner 


I am  very  proud  of  the  efforts  and  results 
of  the  Marines  of  the  6th  District.  We  have  a 
strong  team  that  is  getting  even  stronger.  On 
the  enlisted  side  we  went  through  FMAM  like 
a hot  knife  through  butter. 

Our  screening  is  improving  and  beginning 
to  show  at  the  MEPS.  We’re  recruiting  more 
evenly  throughout  each  month  than  I’ve  seen 
previously.  The  “Alpha”  quality  and  high  school 
grad  indicators  are  at  very  high  levels. 

Emerging  RSSs  are  beginning  to  compete 
with  the  traditionally  strong  RSSs. 

Names  like  McElyea,  Cannon,  Tarantino, 
Hubbard  and  Riley  are  joining  other  NCOIC’s 
who  make  mission  every  month  like  Jenkins, 

Lee,  Bowerman,  Mattingly,  Tunstall  and 
Adams . 

A great  deal  of  recruiting  success  is  just 
plain  hard  work,  long  hours  and  a positive  atti- 
tude. The  successful  NCOICs  and  recruiters  all 
have  developed  their  own  styles,  approaches 
and  uses  of  systematic  recruiting,  but  every  one 
of  them  exhibit  the  work  ethic  and  attitude  as 
fundamental. 

A special  “tip  of  the  hat”  goes  to  Ft.  Lau- 
derdale as  the  Recruiting  Station  of  the  2nd 
Quarter  and  RS  Orlando  as  the  Recruiting 
Station  of  the  Month  for  April. 

RS  Raleigh  continues  to  lead  all  comers 
in  total  points  for  the  year  after  winning  the  1st 


Quarter  by  a comfortable  margin. 

The  “Beast  of  the  East”  (RS  Macon)  and  the 
Stallions  from  Montgomery  just  completed  their 
strongest  month  of  the  year  and  are  both  moving 
like  well-oiled  machines. 

RS  Nashville  closed  mission  easily  in 
tough  March  and  April  and  are  way  ahead  of 
schedule  as  I write  this  for  May.  Last  year’s 
champs,  RS  Jacksonville,  have  some  serious 
quality  designs  up  their  sleeves  and  are  moving 
like  only  JAX  can. 

Work  your  high  schools  hard  as  graduation 
approaches  - attack  new  and  “old”  seniors.  Go  to 
graduations  in  dress  blues  and  congratulate  your 
grads. 

Work  your  pool  programs  like  never 
before.  Right  out  of  the  book:  those  Deppers 
should  be  referring  people  to  you  all  summer 
while  you’re  getting  your  pool  ready  to  ship  and 
succeed  at  Parris  Island. 

Great  effort  from  our  OSOs!  When  the 
Gulf  Crisis  heated  up,  some  OSOs  lost  all  or 
almost  all  their  PLC  pools.  They’ve  come  back  in 
fine  fashion  and  will  exceed  their  mission  in  all 
categories.  Many  are  working  closely  with 
enlisted  recruiters  and  cross  referring  appli- 
cants. 

Prepare  for  the  summer.  Great  job  in  the 
spring! 

Semper  Fidelis, 

JAMES  T.  LUKEN,  JR. 

COLONEL  USMC 
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In  the  People  Business 


Story  and  photo  by  Sgt.  John  C.  Saris  Jr. 

PANCO,  RS  Nashville 


Master  Sergeant  John  A.  Nicolosi  is  in 
the  “People  Business.”  He  is  the  Recruiter  In- 
structor for  Recruiting  Station  Nashville,  Tenn. 

“My  job  revolves  around  the  reality  that 
recruiters  are  individuals  and  need  to  be  dealt 
with  as  such,”  said  MSgt.  Nicolosi. 

Nicolosi  takes  his  14  years  of  recruiting 
knowledge  along  with  his  sensitivity  toward  the 
needs  of  the  recruiters  to  the  street  every  day. 


MOTIVATOR-MSgt.  John  A.  Nicolosi,  RS  Nash- 
ville Recmiter  Instructor. 


"I believe  that  recruiting  is  95 % 
enthusiasm  and  motivation. " 


“I  believe  that  Recruiting  is  95%  enthusi- 
asm and  motivation.  Since  every  Marine  is 
unique,  I try  to  tailor  my  assistance  in  a way 
that  will  maximize  their  positive  attitude.  If  a 
recruiter  wants  to  come  to  work  every  day,  I 
don’t  think  he  can  fail,”  said  Nicolosi. 

Nicolosi  spends  three  to  four  days  a week 
on  the  road  doing  what  he  refers  to  as  “caring” 
for  Nashville’s  recruiters.  Being  the  father  of 
three  children,  Sarah,  4 , John  III,  3,  and  Nina, 
1,  gives  him  plenty  of  practice  caring. 

“I  was  lucky  to  meet  my  wife  Gretchen 
while  I was  on  the  street.  She  knows  nothing 
other  than  recruiting,  including  the  long  hours 
and  road  trips.  As  far  as  she  is  concerned  this  is 
status  quo  for  the  Marine  Corps  and  I couldn’t 
ask  for  a more  supportive  wife,”  said  MSgt. 
Nicolosi. 

Time  on  the  road  has  paid  off  for  MSgt. 
Nicolosi.  He  had  gained  the  respect  and  confi- 
dence of  the  NCOIC’s  and  the  recruiters. 

“Top  Nicolosi  combines  his  street  experi- 


ence with  his  book  knowledge.  Together  they 
have  helped  steer  many  NCOIC’s  and  recruiters 
toward  success,”  said  Gunnery  Sergeant  Edward 
“Opie”  Campbell,  NCOIC  of  RSS  Nashville. 

" Top  Nicolosi  combines  his 
street  experience  with  his  book 
knowledge. " 


Nicolosi  wants  to  teach  every  NCOIC  the 
value  of  positive  reinforcement.  He  has  learned 
that  no  matter  how  great  your  program  is  on 
paper,  if  you  cannot  pick  up  your  recruiters 
when  they  are  down,  success  will  always  elude 
you. 

Editors  Note:  Nicolosi ’s  determination  to  breed 
success  throughout  the  RS  has  bestowed  another 
honor  upon  him.  He  has  been  selected  to  be  pro- 
moted to  Master  Gunnery’  Sergeant.  Congratula- 
tions! 
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RSS  Daytona  Beach 


Recruiters  Assist  in  Competition 


Story  by  and  photos  by 
Sgt.  Tim  Shearer 

P ANCO,  RS  Jacksonville 


Junior  Reserve  Officer 
Training  Corps  drill  teams 
from  around  the  nation 
snapped  to  attention  recently 
for  an  annual  drill  competi- 
tion in  Daytona  Beach. 

Thirty-eight  schools 
participated  in  the  event 
sponsored  by  the  Sports 
Network.  GySgt.  Dan  Can- 
non, NCOIC  of  RSS  Daytona 
Beach,  was  on  hand  to  help 
pick  the  best  teams. 

“This  is  my  third  year  of 
judging  this  competition,”  said 
Cannon,  who  was  among  four 
Marines  serving  as  judges. 
“Supporting  this  program 
helps  increase  awareness  of 
the  military  in  high  school 
students.” 

The  criteria  for  success 
and  the  competition  to  excel 
among  the  high  schools  is 
intense.  Since  the  high 
schools  may  be  involved  in 
Marine  Corps,  Navy,  Air 
Force  or  Army  JROTC,  the 
drill  competiton  combines 
parts  of  all  the  service’s  drill 
forjudging.  “It’s  a practical 
application  of  everything  a 
drill  team  on  active  duty  in 
the  military  would  be  re- 
quired to  perform,”  said 
Cannon. 

The  Ocean  Center  on 


Daytona  Beach  was  divided  into 
parade  decks  and  the  young  drill 
masters  went  to  work.  Competi- 
tion ranged  from  formal  presen- 
tation of  the  Colors  to  razzle- 
dazzle  rifle-slinging  movements. 

“Some  of  the  kids  out  there 
were  hot,”  said  GySgt.  Greg 
Price,  operations  chief  at  RS 
Jacksonville,  who  served  as  one 
of  the  military  judges.  “There 
was  one  contestant  on  the 


second  day  who  did  an  indi- 
vidual routine  blindfolded.  He 
counted  steps  around  the  pa- 
rade deck  and  spun  his  rifle 
over  his  head. 

“They  put  a lot  of  time  into 
this  drill  and  the  quality 
showed,”  said  Price.  “It  was  fun 
to  watch.” 


TOP-  Gy  Sgt. Dan  Cannon,  NCOIC  of  RSS  Daytona  was  among  four 
Marines  serving  as  judges.  BOTTOM  —MCJROTC  cadets  from 
Kent  ridge  H.S.,  Seattle, Wash,  perform  with  precision. 
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FAMILY NIGHT—  GySgt.  Fletcher  McMillan,  RSS  Gastonia  NCO I C speaks  to  a prospective  applicant’s 
parent  during  a recent  Family  Night.  The  event  was  sponsored  by  citizens  of  Gastonia  and  included 
patriotic  perfomances  of  song  and  dance  as  well  as  a salute  to  the  men  and  women  of  the  Gastonia  area 
who  served  in  Operations  Desert  Shield  and  Storm.  (USMC  photo  by  SSgt.  Alfred  R.  Biggs  Jr. ) 


Job  Fairs  Successful 


By  Cpl.  Timothy  D.  Seelbach  Sr. 

PANCO,  RS  Macon 

uI’ve  got  a great  deal  of 
interest  in  this.  It  could  be  a 
major  part  of  future  recruiting,” 
said  Capt.  Scott  Aiken  on  his  way 
to  a job  fair  recently. 

Aiken,  RS  Macon’s  opera- 
tions officer,  explained  that  a job 
fair  is  full  of  people  with  their 
future  in  mind.  “Talking  to  those 
people  while  they  are  in  the 
‘looking  toward  the  future’  frame 
of  mind,  we  have  a good  chance 
of  contracting  them,”  he  added. 


Soon  after  arriving  at 
the  fair,  Aiken  took  a quick 
look  around  at  other  booths- 
most  of  which  were  looking 
for  professionals.  As  the 
doors  opened,  most  of  the 
job  hunters  travelled  past  the 
Marine  Corps  booth  toward 
the  “big  name”  companies.  It 
didn’t  take  long,  however,  to 
realize  that  most  of  those  “big 
names”  required  experience, 
and  that’s  just  one  of  the 
Corps’  many  intangibles. 

Although  this  particular 
job  fair  was  geared  more 
toward  college  graduates,  by 


the  end  of  the  day,  the  Ma- 
rines walked  away  with  many 
referrals  for  both  enlisted 
and  officer  selection. 

“We  haven’t  contracted 
anyone  from  the  job  fair  yet, 
but  we  have  a lot  of  them 
working,  said  GySgt.  Edward 
Barnes,  NCOIC,  RSS 
Jonesboro,  Ga. 

“If  these  job  fairs  are 
successful,  one  fair  a month 
in  each  of  our  larger  cities 
will  make  a big  difference  in 
recruiting,”  said  Aiken. 
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Band  of 
Brothers 

Story  and  photo  by  Cpl.  Edward  Rivera 

PANCO,  RS  Ft.  Lauderdale 


The  Marine  Corps  has  been  recognized 
for  fostering  unique  friendships.  Most  Marines 
remember  one  or  two  buddies  they  wish  they 
could  have  had  more  than  one  tour  together 
with  each  other.  But  for  two  RSS  South  Dade 
recruiters  three  tours  together  doesn’t  seem 
enough. 

Staff  Sergeants  Raymond  Quinones  Jr. 
and  Carlos  A.  Henriquez  met  in  1983  at  Ma- 
rine Corps  Air  Station,  N.C.  where  they  would 
begin  a friendship  what  would  take  them 
through  three  duty  stations. 

“When  we  first  met  at  Cherry  Point,  we  hit 
it  off  great,”  said  SSgt.  Quinones,  originally 
from  the  Bronx,  N.Y.  “But  I would  have  never 
guessed  that  it  would  carry  on  like  it  has.” 

According  to  SSgt.  Henriquez,  a native  of 
Hialeah,  Fla.,  when  Quinones  left  Cherry 
Point,  they  expected  they  might  see  each  other 
again  in  the  fleet  but  never  expected  it  would 
be  in  a matter  of  months. 

“A  few  months  after  1 was  assigned  to 
MCAS  Yuma,  I received  a call  from  him 
(Henriquez)  telling  me  he  had  received  orders 
to  Yuma. 

Although  they  were  not  under  the  same 
command,  their  friendship  continued  to  grow. 
But  just  when  it  looked  like  it  was  time  to  go 
their  separate  ways  again  it  would  only  be  a 
short  while. 

“In  1989  both  of  us  had  gone  up  for  a 
recruiter  screening  board,”  said  Quinones.  “I 
attended  Class  1-90  and  Henriquez  went  to 
Class  2-90. 

Not  only  were  they  assigned  to  the  same 


SOUTH  DADE  - SSgts.  Carlos  Henriquez  (left), 
and  Raymond  Quinones  sewing  a tour  together  for 
the  third  time. 

recruiting  station,  but  they  were  assigned  to  the 
same  sub-station.  Accorrding  to  Quinones,  this 
wasn’t  something  they  had  planned,  the  opportu- 
nities just  presented  themselves. 

“Our  friendship  has  been  through  three 
different  duty  stations  and  a lot  of  good  times 
and  a few  bad  times,”  said  Henriquez.  Quinones 
added  that  when  one  is  down,  the  other  is  there 
for  that  needed  support  and  motivation. 

“It’s  a small  world,  but  it’s  an  even  smaller 
Marine  Corps,”  said  Henriquez,  and  we  both  felt 
fortunate  to  have  met  each  other  and  been  able 
to  continue  our  friendship  and  share  in  each 
other’s  career.” 
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FAR  LEFT—RSS  Kings  Bay  re- 
cruiter, Sgt.  Stephen  Smith  briefs  a 
prospective  applicant  on  an  Ml  7 Field 
Protective  Mask.  TOP  RIGHT -Kings 
Bay  recruiters  and  Leathernecks  from 
Marine  Security  Forces  display  weap- 
onry and  equipment.  BOTTOM 
RIGHT—  1STLT.  Paul  Timoney,  RS 
Jacksonville’s  Operations  Officer 
monitors  a pull-up  contest.  Those  who 
did  20  or  more  pull-ups  received  a 
Desert  Storm  T-shirt  donated  by  the 
Kings  Bay  Marines. 


JAX  Recruiters  Hit  the  Beach 


The  annual  Wave  Master  Surf  competition 
draws  thousands  of  surfers  and  spectators  every 
year.  The  command  group  of  RS  Jacksonville 
decided  to  capitalize  on  this  and  worked  with  a 
local  radio  station  to  publicize  the  Marines 
hitting  the  beach  with  a static  display  of  equip- 
ment. This  helped  draw  people  to  Sgt.  Smith’s 
recruiting  table. 

“We’re  looking  at  combining  all  possible 
assets  to  get  the  most  out  of  advertising,  and 
have  a direct  impact  on  recruiting,”  said  Capt. 
C.R.  Frawley,  executive  officer,  RS  Jacksonville. 
“By  advertising  in  conjunction  with  an  event,  we 
can  get  people  involved  with  the  Marine  Corps.” 


Story  and  photos  by  Sgt.  Tim  Shearer 

PANCO,  RS  Jacksonville 


With  the  current  high  level  of  respect 
the  U.S.  military  enjoys,  a recent  static  dis- 
play and  radio  remote  held  in  conjunction 
with  a surf  contest  here  provided  a good 
atmosphere  for  recruiting. 

While  the  contracts  haven’t  “crossed  the 
line”  yet,  Sgt.  Stephen  Smith  of  RSS  Kings 
Bay,  Ga.  got  face-to-face  with  hundreds  of 
people  and  several  leads.  The  beach  event 
showed  how  community  relations  can  be  tied 
directly  to  recruiting. 
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Team  Work:  Recruiters,  DIs 


The  Luggage  Issue 


By  Sgt.  Kelley  S.  Hughes 

6th  Marine  Corps  District  Headquarters 

One  of  the  best  kept  secrets  of  the  East- 
ern Recruiting  Region  is  its  total  team  concept. 
It’s  simple:  the  recruiters’  mission  is  to  send  the 
drill  instructors  the  highest  quality  applicants; 
and  drill  instructors  ensure  they  produce  the 
highest  quality  Marine. 

This  total  team  concept  starts  at  the 
recruiting  station.  Recruiters  prepare  future 
Marines  before  shipping  to  Parris  Island. 
Recruiters  ensure  they  are  qualified  both 
physically  and  mentally. 

“It’s  a 100%  effort  from  start  to  finish, 
making  the  drill  instructors’  jobs  easier,”  said 
Sgt.  Earl  Mitchell,  RSS  Atlanta  recruiter.  “The 
smallest  of  details  can  make  a difference, 
including  what  is  packed  for  boot  camp. " 

“When  an  applicant  asks  questions  about 
packing,  a recruiter  must  answer  accurately 
what  are  considered  excess  items,  said  Mitch- 
ell. “This  is  especially  true  for  women  appli- 
cants.” 

"The  smallest  of  details  can  make  a 
difference,  including  what  is  packed  for  boot 
camp. " 

“For  some  reason,  women  tend  to  pack 
more,”  said  Drill  Instructor  SSgt.  Terrilee 
Tygart,  “O”  Company,  4th  Battalion,  MCRD 
Parris  Island,  S.C.” 

“And  alot  of  it’s  unnecessary.  It’s  unneces- 
sary for  the  recruit  and  its  certainly  unwanted 
inventory  for  us,"  said  SSgt.  Tygart. 

Tygart  said  extra  time  is  spent  to  inven- 
tory excess  items  to  ensure  accountability. 

These  items  will  then  be  taken  to  a warehouse 
to  be  stored  until  the  recruit’s  graduation.” 

When  packing  for  boot  camp,  the  best 


guidance,  is  to  MINIMIZE,  according  to  SSgt. 
Tygart. 

“It’s  simple.  If  the  recruit  can  not  fit  the 
items  into  a small  gym  bag,  she  has  too  much,” 
said  Tygart. 

Here  is  a list  compiled  by  Morale,  Welfare 
and  Recreation  of  what  is  issued  to  a female 
recruit  during  boot  camp: 

Under  the  clothing  department  women 
will  be  issued:  running  shoes,  shower  shoes,  four 
pairs  of  socks,  gym  shorts,  rain  cover,  and  a 
handkerchief. 

Toiletries  include  items  such  as  soap,  soap 
box,  towels,  hand  brush,  scrub  brush, wash 
cloths,  cotton  swabs,  deodorant,  lip  balm,  foot 
spray,  insect  repellent,  sunblock,  toothpaste, 
shaving  and  utility  kit,  dental  kit,  nail  clippers, 
razors,  mouthwash  and  moleskin. 

Stationery  items  that  are  issued  are  filler 
paper,  a composition  notebook,  green  camou- 
flage binder,  Guide  Book,  ball  point  pens,  magic 
markers,  pencils,  debit  card  holder,  portfolio, 
marker  kit,  paint  brush  and  a book  of  stamps. 

Miscellaneous  items  include  a laundry  bag, 
blue  bag,  boot  blousers,  shoe  laces,  brass 
cleaner,  shoe  polish,  locks,  shoe  brush,  laundry 
detergent,  flashlight,  batteries,  iron  and  a gun 
towel. 

There  are  several  items  female  recruits 
will  be  allowed  to  keep  with  them.  They  are 
lingerie,  sanitary  items,  toothbrush  & holder, 
shower  cap,  brush  & comb,  hand  lotion,  sham- 
poo & conditioner,  small  address  book,  compact 
blow  dryer,  curling  iron  and  a Bible. 

Additionally,  female  recruits  with  long  hair 
should  bring  bobby  pins/hair  pins,  elastic  rubber 
bands,  styling  gel  and  hair  spray. 

Editor’s  Note:  Effective  May  1 , 1991  male 
and  female  recruits  are  being  issued  Air  Nike 
running  shoes  and  will  be  required  to  wear  them 
during  physical  training  at  recruit  training. 
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A Packing 


By  Sgt.  Kelley  S.  Hughes 

6th  Marine  Corps  District  Headquarters 


The  night  before  leaving  for  boot 
camp  I had  spent  countless  hours  packing.  I 
was  told  not  to  bring  that  much  by  my  re- 
cruiter, but  he  was  a male.  What  would  he 
know. ..(so  I thought). 

I was  told  to  go  to  bed  early  that  night, 
but  couldn’t.  I had  some  serious  packing  to 
do.  After  returning  from  the  attic,  I had  in 
my  hands  my  mother’s  largest  suitcase. 

In  went  a clock  radio,  bathing  suit, 
shower  cap,  nail  polish,  two  bottles  of  per- 
fume, make-up,  jewelry,  and  aerobics  gear. 
Five  minutes  later,  went  priority  items  such 
as  my  favorite  clothes,  shoes,  photo  album 
and  my  Teddy  Bear  (my  boyfriend  had 
bought  it  as  a sign  of  good  luck). 

Then  came  the  biggest  challenge, 
closing  the  suitcase.  Only  after  my  sister  and 
I sat  on  it  together  was  my  brother  able  to 
conquer  the  suitcase’s  zipper. 

The  rest  of  the  evening  was  spent  with 


Confession 

my  family.  After  they  had  gone  to  bed,  I laid  out 
my  clothes  that  I would  wear  in  a short  few  hours. 

I didn’t  sleep  a wink  that  night  for  I was  both 
excited  and  nervous.  My  alarm  went  off  at  0430 
and  I was  ready  for  a cold  shower.  “Dress  for  suc- 
cess” was  my  motto  as  I donned  my  best  business 
suit  and  three-inch  heel  pumps.  I looked  good  and 
felt  good. 

After  spending  the  entire  day  at  the  MEPS, 
my  feet  were  killing  me!  1 wished  I would  have 
worn  jeans  and  sneakers  like  the  others  were  wear- 
ing. 

I don’t  remember  much  about  the  flight  there 
but  I certainly  remember  stepping  on  those 
yellow  footprints  and,  of  course,  the  drill  instruc- 
tors. They  took  us  to  a receiving  barracks  and  in- 
ventoried our  gear.  My  suitcase  was  my  biggest  ob- 
stacle-with  each  step  I took,  it  seemed  to  weigh  a 
pound  heavier.  The  D.I.s  shook  their  heads  at  me 
and  told  me  to  bid  my  things  goodbye.  My  "exces- 
sive items"  would  be  stored  away  until  graduation 
day.  Had  I listened  to  my  recruiter,  I wouldn’t 
have  lugged  these  things  to  boot  camp.  What  a 
waste  of  time  and  energy  I spent  packing! 
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Contact  Team 


If  you  ask  the  top  recruiter  in  your  re- 
cruiting station  when  it  is  best  to  ask  for 
commitment,  the  chances  are  this  recruiter 
will  tell  you  the  magic  moment  can  be 

sensed. 

What  isn’t  being  put  into  words  is  that 
he  or  she  is  heeding  nonverbal  buying  signals 


and  acting  upon  them.  Most  prospects  signal  their 
intentions  to  commit  with  certain  body  language, 
actions  and  movements  far  in  advance  of  actually 
verbalizing  them.  And  when  they  do,  it’s  time  to 
act.  If  you  keep  talking  about  benefits  instead  of 
asking  for  a commitment,  you  might  be  talking 
yourself  right  out  of  a contract.  Below  are  some 
helpful  tips. 


1.  Your  prospect  seems  to  pay  closer  attention  to  what  you  are 
saying.  Eyes  no  longer  wander  about  the  room.  Things  that  dis- 
tracted your  prospect  earlier  no  longer  do  so. 

2.  Your  prospect’s  facial  features  undergo  a subtle  transforma- 
tion. The  face  isn’t  as  rigid  as  it  was  at  the  start  of  your  presentation. 
The  jaw  isn’t  as  hard  as  it  once  was.  Wrinkles  may  disappear,  re- 
placed by  a slight  smile. 


3.  The  prospect  decreases  the  distance  between  you,  often 
leaning  forward  in  a chair.  The  prospect  may  move  closer  to  you  or 
remove  obstacles  that  are  placed  between  you. 

4.  Hands  are  no  longer  tightly  clasped  together,  or  clenched, 
or  hidden  from  view.  They,  too,  become  more  relaxed.  You  might 
even  witness  open  palms,  a very  good  sign. 

5.  Nervousness  evaporates.  It’s  another  sign  the  prospect  is 
relaxing.  The  prospect  begins  to  feel  you’re  on  his  or  her  side. 


6.  Posture  is  adjusted  slightly,  a moment  or  two  later  initiating 
the  same  change. 


7.  Eyes  brighten  up,  no  longer  seemingly  clouded.  They  seem 
to  sparkle.  Sometimes  the  pupils  actually  enlarge. 

8.  The  prospect  reaches  for  a brochure  and  suddenly  exhibits 
great  interest.  At  this  stage,  you  may  notice  the  head  nodding 
slightly  or  expressions  of  deliberate  thought. 
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RAO  Notes 


Recruiters  tell  me  that 
having  full  access  into  their  high 
schools  is  their  most  valuable 
prospecting  resource.  Gaining 
high  school  access,  however,  can 
be  difficult.  In  most  cases,  re- 
cruiters have  to  demonstrate  to 
school  administrators  that  the 
Corps  has  something  to  offer  in 
return  for  being  allowed  to  “work 
the  market.”  Let’s  take  the  offen- 
sive and  establish  good  high 
school  relationships  by  utilizing 
several  TOOLS  OF  THE 
TRADE. 

For  the  student  athlete, 
there  is  the  Distinguished  Ath- 
lete Award  Program  that  recog- 


nizes superior  athletes  in  any 
chosen  sport.  To  increase  the 
program’s  effectiveness,  re- 
cruiters should  maintain  a 
close  eye  on  the  school’s  top 
student  athletes.  Then  contact 
the  team  coach  or  athletic 
director  and  arrange  to  pres- 
ent the  Distinguished  Athlete 
Award  to  the  student  during  a 
school  gathering  or  pep  rally. 

For  the  musically  in- 
clined student,  there  is  the 
Semper  Fidelis  Award  for 
Musical  Excellence.  This 
program  recognizes  superior 
band  students  and  instrumen- 
talists who  clearly  show  that 


their  musical  skills  far  ex- 
ceeded that  of  their  peers. 

The  program  should  be 
explained  to  the  school  band 
director  who  is  responsible 
for  selecting  award  recipi- 
ents. When  utilized  effec- 
tively, the  Semper  Fidelis 
Award  program  can  turn  out 
to  be  the  Marine  Enlisted 
Options  Program  (MEOP) 
mission  maker. 

For  those  science  fair 
buffs  in  your  schools,  take 
advantage  of  the  Naval  Sci- 
ence Awards  Program  that 
honors  top  performers  in  the 
field  of  science  during  spring 
time  science  fair  competi- 
tions. Science  department 
administrators  should  be  in- 
structed to  register  their  fair 
early  in  the  school  year  so 
they  will  receive  award 
recipient  guidelines  in  ad- 
vance of  the  competiton. 

Although  these  pro- 
grams are  the  best  “door 
openers"  this  certainly  doesn’t 
preclude  recruiters  from 
using  their  own  imagination 
toward  improving  high 
school  relations.  By  working 
smarter  instead  of  harder, 
your  imagination  and  the 
these  tools  of  the  trade  can 
increase  your  contracting 
results.  For  complete  details 
on  these  and  other  high 
school  award  programs, 
contact  your  RS  PANCO. 


************************************************************** 


: THE  “SEMPER  FIDELIS"  AWARD 

FOR  MUSICAL  EXCELLENCE 
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The  Semper  Fidelis  Award  recognizes  musical  excellence  and  can 
turn  out  to  be  the  MEOP  mission  maker. 
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7 Contracts 

*SSgt.  C.  Patton,  RSS  Johnson  City,  Tenn. 

6 Contracts 

*SSgt.  M.  Morrissette,  RSS  Lawrenceville,  Ga. 
♦SSgt.  J.  Valerio,  RSS  South  Dade,  Fla. 

Sgt.*A.  Meynier  III,  RSS  Anniston,  Ala. 

5 Contracts 

SSgt.  P.  Lockett,  RSS  Birmingham,  Ala. 

SSgt.  A.  Miller,  RSS  Pensacola,  Fla. 

*Sgt.  S.  Tredeman,  RSS  Winston-Salem,  N.C. 
Sgt.  R.  Cain,  RSS  Tupelo,  Miss. 

Sgt.  A.  Johnson,  RSS  Jackson,  Tenn. 

Sgt.  R.  Richardson,  RSS  Columbia,  S.C. 

Sgt.  R.  Britt,  RSS  Jackson,  Miss. 

Sgt.  M.  Backanovic,  RSS  Pensacola,  Fla. 

4 Contracts 

GySgt.  L.  Lewis,  RSS  Jacksonville,  N.C. 

GySgt.  R.  Phifer,  RSS  Spartanburg,  S.C. 

♦SSgt.  T.  Williams,  RSS  Pensacola,  Fla. 

SSgt.  C.  Holder,  RSS  Knoxville,  Tenn. 

SSgt.  C.  Jones,  RSS  Murfressboro,  Tenn. 

SSgt.  J.  Wiser,  RSS  Albany,  Ga. 

SSgt.  J.  Bell,  RSS  Savannah,  Ga. 


SSgt.  P.  Roberson,  RSS  Fayetteville,  N.C. 
SSgt.  A.  Menendez,  RSS  Raleigh,  N.C. 

SSgt.  T.  Dunham,  RSS  W.  Palm  Beach,  Fla. 
♦SSgt.  M.  Dellinger,  RSS  Lakeland,  Fla. 
SSgt.  R.  Smith,  RSS  Clearwater,  Fla. 

♦Sgt.  R.  Paul,  RSS  Gainesville,  Fla. 

Sgt.  M.  MCGuire,  RSS  Chattanooga,  Tenn. 
Sgt.  D.  Reynolds,  RSS  Knoxville,  Tenn. 

Sgt.  J.  Leighty  III,  RSS  Nashville,  Tenn. 

Sgt.  T.  Hooker,  RSS  Greenville,  S.C. 

Sgt.  J.  Smallwood,  RSS  Florence,  S.C. 

Sgt.  J.  Schwalback,  RSS  Daytona  Beach,  Fla. 
Sgt.  J.  Clark,  RSS  Burlington,  N.C. 

Sgt.  C.  Jones,  RSS  Durham,  N.C. 

Sgt.  A.  Calderon,  RSS  Hialeah,  Fla. 

Sgt.  M.  Harvey,  RSS  Ft.  Lauderdale,  Fla. 

Sgt.  J.  Magyar,  RSS  Margate,  Fla. 

Sgt.  L.  Piniero  Jr.,  RSS  Hialeah,  Fla. 

Sgt.  R.  Germond,  RSS  Lakeland,  Fla. 

Sgt.  D.  Farren,  RSS  Sanford,  Fla. 

Sgt.  R.  Burton,  RSS  Lakeland,  Fla. 

Sgt.  R.  Thorb,  RSS  Orlando,  Fla. 

♦ Denotes  Recruiter  of  the  Month 


KUDOS— RS  Raleigh  Commanding  Officer ; Major  H.E.  Poole  Sr.  presents  the  "Winning  Team " 
award  to  RSS  Gastonia  recruiters  ( left  - right)  NCOIC  GySgt.  Fletcher  A.  McMillan,  SSgt.  Ruben  T. 
Trmadad,  SSgt  David  W.  Conklin,  Sgt.  Joe  S.  Bass  and  Sgt.  Robert  L.  Moore.  (USMC  photo  by  SSgL 
Alfred  R Biggs  Jr. ) 
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Recruiter  of  the  Month 


RS  Nashville 

SSgt.  Charles  Patton  III  of  RSS  Johnson 
City,  Tenn.  wrote  seven  contracts. 

"My  family  and  recruiter  aide , LCpl  Chad  Davis. " 

Primaiy  MOS:  Infantry  Platoon  Sergeant 
Hometown:  Johnson  City,  Tenn. 

Family:  Wife  Carol,  son  Charles  111,10, 

daughter  Leann,  9 

RS  Macon 

SSgt.  Michael  A.  Morrissette  of  RSS 


LawrencevilIe,Ga.  netted  six  contracts. 

"We  aggressively  worked  out  our  poole. " 


Primary  Mos: 

Infantry  Unit  Leader 

Hometown: 

Pensacola,  Fla. 

Family: 

Wife  Carla,  daughter 

Michaelya,  4 

RS  Raleigh 


Sgt.  S.J.  Tredeman  of  RSS  Winston-Salem  has 

sealed  the  title  with  five  contracts. 

"Good  team  organization. " 

Primary  MOS:  Musician:  Saxaphone 

Hometown:  St.  Augustine,  Fla. 

Family:  Wife  Vickie,  son  Aaron,  4,  and 

daughter  Rebecca,  18  mo. 

RS  Ft.  Lauderdale 

SSgt.  Jose  A.  Valerio  Jr.  of  RSS  South 
Dade,  Fla.  claimed  the  title  by  writing  six 
contracts. 


RS  Orlando 

SSgt.  Morgan  G.  Dellinger  of  RSS 
Lakeland,  Fla.  netted  four  contracts. 

"I  owe  my  success  to  my  recruiting  team. " 

Primary  MOS:  Motor  Transport  Chief 
Hometown:  Sanford,  Fla. 

Family:  Son  John  Wayne, 3 


RS  Montgomery 

SSgt.  Tony  B.  Wiliams  of  RSS  Pensacola, 
Fla.  captured  the  title,  netting  four  contracts. 
"I  had  a lot  of  faith  and  encouragement 
from  my  wife. " 

Primary  Mos:  Logistics 
Hometown:  Tallahassee,  Fla. 

Family:  Wife  Zinelle  and  son 

David,  2 

RS  Jacksonville 

Sgt.  Robert  H.  Paul  of  RSS  Gainesville,  Fla. 

closed  with  four  contracts. 

"Utilizing  the  DEP  and  my  EADer. " 


Primary  MOS:  Helicopter  Mechanic 
Hometown:  Branford,  Fla. 

Family:  Single 


"Continuously  striving  for  excellence. " 

Primary  MOS:  Stinger  Gunner 

Hometown:  Ponce,  puerto  Rico 

Family:  wife  Evelyn,  sons  Jose  III,  8, 

Ramon  Luis,  4 
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